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• Local community 
• Health and Safety 
• Labour standards 
• Accessibility 
 

 

People = Society 



• Resource use 
• Waste management 
• Energy and water conservation 
• Emissions reduction 
 
 

Planet = Environment 



Profit = Economy 

• Economic Performance 
• Procurement/ 
   Strategic Meetings Management 
• Return on Investment (ROI) 
 
 
 

 





Goals and 
Objectives 



Eco-Efficiency =  
Do More With Less 



DO MORE 
Learning 
Motivation 
Networking 
Productivity 
Legacy 

WITH LESS 
Waste 
Emissions 
Energy 
Water 
Cost 
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http://www.bitc.org.uk 



Seven Key Benefits 
to being a responsible business 

1. Brand value and reputation 

2. Employees and future 
workforce 

3. Operational effectiveness 

4. Risk reduction and 
management 

5. Direct financial impact 

6. Organisational growth 

7. Business opportunity 
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“The future belongs to those who understand that  
doing more with less is compassionate,  prosperous,  

and enduring, and thus more intelligent,   
even competitive.” 

 
                   Paul Hawken 
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Thank You!  


