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The Future of Meeting Design

l
\

& =

E 3

= £ £

= E & 3

= E :

| —— d

_— = |
= =
e -~ e
—- -
— - C— —

= : P8

—
1

.!

PO
U

i
b







People = Society

e Local community
e Health and Safety
e Labour standards
e Accessibility
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Planet = Environment

e Resource use

e \Waste management
e Energy and water conservation
e Emissions reduction
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Profit = Economy

Strategm
Meetings

Management

e Economic Performance
e Procurement/
Strategic Meetings Management | guwon

e Return on Investment (ROI) %EEEVTE%%
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' How and Why to Measure ROI
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Goals and
Objectives
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Eco-Efficiency =
Do More With Less



DO MORE

Learning

Motivation

Networking

Productivity

Legacy
WITH LESS
Waste
Emissions
Energy
Water

Cost
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10IN US ISSUES

Communi

£95,000 available to social
enterprises in new award scheme

02 Sep 11

BITC's Louise Aston joins
Employee Benefits' roundtable
discussion on health screening
02 Sep 11

HSBC stands by riot-hit customers
30 Aug 11

Business in the Community's
recent tweets

Full news index » B

PROGRAMMES

Subscribe to our e-newsletters | Aboutus | Media centre | Events andtraining | Contactus | Login/Reagister

LOCAL/GLOBAL

Showcasing Business Connectors

& BITCConnect at the Party
Conferences

17 Sep 11 | Launch/Reception

The Prince's National Seeing is

Believing visit, led by Andreas

Goss, Chief Executive Officer,

Siemens plc

28 Sep 11| Seeing is Believing Visit

The Big Conversation at
World Skills London 2011

05 Oct 11| Conference

Full events index »

RESOURCES SEARCH

What are you looking for?

Busines_s in the pommunig stands for
responsible business »

We are a business-led charity with a growing membership of
850 companies and a further 10,000 engaged through our
campaigns, from large mulitinational household names to small
local businesses and public sector organisations

We advise, support and chalienge

our members to create a

sustainable future for people and
the planet and to improve business

performance.
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¥

Rakesh Kapur, Managing Director,
IFFCO Kisan Sanchar Ltd - Find out
more about the winner of our
International Award

See more videos from this year's
Award winners »

http://www.bitc.org.uk

Follow this web journey for an»

Introduction
it

to BITC i}

Business in the Community with
the support of a number of Chairs
from our leadership teams
respond to The Times' article on
the civil unrest and to lain Duncan
Smith’s opinion piece.

The national challenge is to scale up
what works and mobilise business, who
can often be a critical catalyst to get
more engagement.

16 Sep 11

BITC's Helen Wells responds to
new research on the gender pay
gap

31 Aug 11

Business in the Community
responds to the Prime Minister's
address to Parliament on the
England riots

11 Aug 11

BITC welcomes government move
to encourage fair supplier payment

22 Juln1



Seven Key Benefits

to being a responsible business

Powi st
75
1. Brand value and reputation o,

2. Employees and future
workforce

3. Operational effectiveness

4. Risk reduction and
management

5. Direct financial impact
6. Organisational growth
7. Business opportunity
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Employee and
future workforce
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Operational effectiveness



Risk reduction and management







growth
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Seven Key Benefits

to being a responsible business
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1. Brand value and reputation o,

2. Employees and future
workforce

3. Operational effectiveness

4. Risk reduction and
management

5. Direct financial impact
6. Organisational growth
7. Business opportunity

http://www.bitc.org.uk/resources/publications/the_business_case.html
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Thank You!

@ andrew@E3strategy.co.uk

twitter.com/ E3strategy



