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Making a Sustainable Impact 

Å To share case studies of events that have: 

 

ïDelivered imaginative socially responsible programmes 

 

ïMinimised the impact on the environment 

  

 And at the same time  

 

ïMaximised the commercial impact 

 

 

 
 
 

 



Sales Conference  

South Africa 



 



 



 



 



Other Environmental Factors  

Å Sustainable procurement ï local and ethical produce and local 

suppliers throughout the event 

 

Å Minimise waste through electronic materials and use of technology 

 

Å Ensured any materials used that were a necessity were recyclable 

 

Å Offset the carbon emissions associated with travel  

 

 



Social Responsibility 

ÅUniversal WorldEvents made the client aware of Mabele-A-Podi 

township housing project  

 

ÅBusiness Units raised funds prior to the event to sponsor the 

construction of 4 brick houses 

 



























Assessment of Outcome 

Å Over $8000 additional onsite donations  
 

Å 20 sacks of clothes, toiletries and school stationery  
 

Å The village is the official company charity 
 

Å Ongoing: sponsoring children, equipping the school, funding 
cement mixers and tools to help the villagers sustain themselves 
and providing HIV education 
 

Å Event won multiple CSR awards 
 

Å Instigated Universal WorldEvents to develop a CSR offering 
óTripleImpactô and develop our own óGreen Guideô 



Company Conference 
York 



 

Outdoor Conference - The Festival Site Plan 



 

The Sustainable Venue  



 

A Paper Free Event  



 

Email Shots 



 

AgoraLive Event Website  



 

The Reusable Stage Set   



 

Locally Sourced Food  



 

Reusable Water Bottles 


