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Overview 

Å What is driving sustainability in global business? 

 

ÅThe Event Industry ï how can we change things? 

 

Å What are the challenges? 

 

Å Solutions ?  
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ISO 20121 

ÅIntroduction to BS8901 

ÅEvolution into ISO20121 

ÅGRI Event Sector Supplement 

 

 

 

 



Efficiencies 
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Regulation 



Å $9 billion on travel for mission-related 

business around the world 

Å93,000 federal employees are travelling 

on any given business day to 8,000 

locations 

ÅUse 24 million room nights of hotel 

space 

ÅAn average hotel purchases more 

products in a week than 100 families 

purchase in an entire year 
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- Hydrogen propulsion system 

- 65,000 feet  altitude for up to four days 

- Sierra Club  Report:  2010 $1.8 billion spent by the global 

military on eco-friendly energy technologies.  

- 2030-1400 % rise reaching $26.8 billion  
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Emissions 
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Responsible 
Business 



Supply Chain Leadership 12 

Å The world's largest consumer goods maker 

 

Å  To increase the company's understanding of its own supply chain. 

 

Å Suppliers are asked for electrical and fuel energy use, water input 

and output 

 

Å Optional categories- renewable energy use, transportation fuel 

efficiency and potential waste material that is recycled, reused or 

recovered. 

 

 

Å Uses measurement standards and protocols from the World 

Resources Institute, the World Business Council for Sustainable 

Development and the Carbon Disclosure Project 
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Å Wal-Mart ask 15 questions to 60,000 suppliers.  

 

Å Four areas: energy and climate; material efficiency; natural resources; people and 

community. 

 

Å  Ask for information on sourcing policies, third party certifications, and community 

involvement, while P&G does not. 

 

Å  9,600 retail units under 69 different banners in 28 countries.  

 

Å  2011 sales of $419 billion  
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A New Era of Sustainability 

UN Global Compact-Accenture CEO Study 2010 

Å100 in-depth interviews with 

global leaders, including 50 

CEOs, chairpersons and 

presidents of UN Global 

Compact member 

companies from 27 

countries 

ÅOnline survey of 766 UN 

Global Compact member 

CEOs from nearly 100 

countries across 25+ 

industries 



54% 39% 

Very Important Important 

Overall 

93% of CEOs believe that sustainability 

issues will be critical to the future 

success of their business 



ñThe economic downturn has raised the 

importance of sustainability as a 

leadership issue for top managementò 

80% Overall Strongly Agree or Agree 



CEOs identify brand, trust and reputation as  

the critical motivating factor for sustainability,  

with the potential for revenue growth and cost 

reduction in 2nd place 

Brand, trust and reputation ï 72%  

Revenue growth/cost reduction ï 44% 

Personal motivation ï 42% 

Customer demand ï 39% 

Employee engagement/recruitment ï 31% 



Value Creation 

Mckinsey Framework July 

2011 
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²ƘƻΩǎ 
asking ? 



Fact: Clients are asking!  
Å CSR Policy 

ï Does your company have a Corporate 
Responsibility policy?  

Å Dedicated resources 

ï Does your company have a person in 
charge of the CSR policy? 

Å Key Factors 

ï Please indicate the most pertinent 
environmental factors and social factors 
for your company  

Å Reporting 

ï Does your company publish a CSR 
report?  

Å Supply Chain Management 

ï Please describe your companyôs process 
for implementing CSR standards in its 
supply chain?  

Source:  Event Agency RFPs 
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Who is Measuring? 
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3 % off 

Masterbill 


