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Overview

AWhat is driving sustainability in global business?
AThe Event Industry i how can we change things?

AWhat are the challenges?

ASolutions ?







Efficiencies




U.5. ENVIRONMENT
Environmentally Preferable Purchasing (EPP)

Contact Us Search: ) All EPA @ Thiz Area

You are here: EPA Home » Office of Chemical Safety & Pellution Preventien » Pellution Brevention » Envirenmentally Preferable Purchasing » Envirenmentally Preferable B
Meetings and Conferences: & Guide For Federal Purchasers

Greening Your Meetings and Conferences: A Guide For Federal Purchasers

Basic Information

Environmentally Preferable Purchasing, or ERP, seeks the overall best value, taking into account price competitiveness, availability, regulatery requirements
performance, and environmental impact. Because purchasers typically have clear sources of information on procurement and regulatory requirements and
Policy & Guidance well-established methods for evaluating price and performance, the US EFA has developed these purchasing guides to help government purchasers conside
environmental factors in purchasing decisions. EPA realizes that there are not universal answers for zll scenarios and that purchasers must take inte accoun
lzcal conditions when weighing the varicus attributes of 2 particular product, Plezse note that EPA is net endorsing any of the products, services, or
Hands-On Tools organizations described in the guides, and has not verified information provided by these organizations. Read more information about the EPE Program's
history, tocls, and resources.

Federal EPP Efforts

Products & Services

Publications

Information for Vendors # Introduction
+ Why Green Your Meetings?

Frequent Guestions

# Kay Sources of Waste and Pollution
Related Links + Federal EPP Authority and Mandate
# What Are Green Mestings

# What Can You Do

* Abbreviated List

]
* Expanded List
* EPA's Purchasing Tool Suite

¢ Resources

Introduction

Even though government workers throughout the country are increasingly connected via cell phones, e-mail, handheld electronic devices, and other technal:
meetings and conferences are often still necessary. Unfortunately, meetings require the use of large amounts of resources and can have big impacts on th
planning, however, organizers can incorporate "green” aspedts into their meetings and conferences.

The purpose of the guide is te provide practical information about envirenmental aspects of meeting planning 2nd management that will assist federal pur
decizions. The guide iz not 2 risk assessment document nor is it intended to substitute for Material Safety Data Sheets (MSDS), labels, or similar documend
proper storage, handling, use, and disposal. More comprehensive information on meetings is available from z variety of sources, 2 number of which are lis
the guide.




A $9 billion on travel for mission-related
business around the world

A 93,000 federal employees are travelling
on any given business day to 8,000
locations

A Use 24 million room nights of hotel
space

A An average hotel purchases more
products in a week than 100 families
purchase in an entire year
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- Hydrogen propulsion system

- 65,000 feet altitude for up to four days

- Sierra Club Report: 2010 $1.8 billion spent by the global
military on eco-friendly energy technologies.

- 2030-1400 % rise reaching $26.8 billion






e Gas emissions

Vehicles and Equipment Transmission and Distribution

Losses from
Purchased Electricity

Purchased
Electricity 7
1 . Business Travel
Stationary Sources
Purchased é& \ Employee
Heating/Cooling ° Q

o s/ Commuting
On-site Landfills &
Wastewater Treatment

Contracted Solid

Purchased Waste Disposal
: Steam Contracted Wastewater
g Treatment
Fugitive
Emissions . l"i Others*

SCOPE 1: SCOPE 2: SCOPE 3:
Greenhouse gas emissions Greenhouse gas emissions Greenhouse gas emissions from
from sources that are owned or resulting from the generation of sources not owned or directly
controlled by a Federal agency. electricity, heat, or steam controlled by a Federal agency

purchased by a Federal agency. but related to agency activities.

*Additional, significant Scope 3 emission sources exist beyond the examples provided.









Supply Chain Leadership 12

AThe world's largest consumer goods maker
A To increase the company's understanding of its own supply chain.

ASuppliers are asked for electrical and fuel energy use, water input
and output

AOptional categories- renewable energy use, transportation fuel
efficiency and potential waste material that is recycled, reused or
recovered.

AUses measurement standards and protocols from the World

Resources Institute, the World Business Council for Sustainable
Development and the Carbon Disclosure Project
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Walmart

Save money. Live better.

AWal-Mart ask 15 questions to 60,000 suppliers.

AFour areas: energy and climate; material efficiency; natural resources; people and
community.

A Ask for information on sourcing policies, third party certifications, and community
involvement, while P&G does not.

A 9,600 retail units under 69 different banners in 28 countries.

A 2011 sales of $419 billion
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\E /o Building EQ™ administered by ASHRAE.
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A New Era of Sustainability
UN Global Compact-Accenture CEO Study 2010

A 100 in-depth interviews with
global leaders, including 50
CEOs, chairpersons and
presidents of UN Global
Compact member
companies from 27
countries

A Online survey of 766 UN
A New Era of Sustainability Global Compact member
CEQOs from nearly 100
countries across 25+
Industries
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93% of CEOs believe that sustainability
Issues will be critical to the future
success of their business

Very Important Important

Overall




- T

NThe economic downturn h
iImportance of sustainability as a
| eadership I ssue for top

Overall Strongly Agree or Agree 80%




.

CEOs identify brand, trust and reputation as
the critical motivating factor for sustainability,
with the potential for revenue growth and cost
reduction in 2"d place

Brand, trust and reputation i 72%

Revenue growth/cost reduction T 44%

Personal motivation i 42%
Customer demand 7 39%

Employee engagement/recruitment T 31%

]



Value Creation

Exhibit 1
Capturing value in three key areas

Mckinsey Framework July
2011
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Fact: Clients are asking!

A CSR Policy

i Does your company have a Corporate
Responsibility policy?

A Dedicated resources

i Does your company have a person in

= charge of the CSR policy?
"’ MERCl( A Key Factors

I Please indicate the most pertinent
environmental factors and social factors

sportaccord

5 feon A Reporting

UNITE &SUI’I’ORT

i Does your company publish a CSR
report?

A Supply Chain Management
I Please describe your c o0 mp a prgcéss
® for implementing CSR standards in its
supply chain?

Source: Event Agency RFPs

: @ NI
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Who Is Measuring?
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THE MARCH OF PROGRESS




PARTNERS

SUPPLY
CHAIN

CORE
BUSINESS
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Welcome: Bruce MacMillan Contact SAP : Chat with L

Find Sessions

Please use the drop-down menus below “a.n'

to find sessions based on your areas of Now
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Home #md10

0 mymobai auf dem
weq zur after congress party im party bus :)

The Power of Brief

MPI 4 ) #event

RT @jspellos: #2 i - No.9 - www.futuretweets.con
- Just like the name says...schedule your tweets to go

LalFido 36 1:14 AM LEA

B QO &

Schedule Whét'SOn Speakers

2 =

Attendees Messaging Partners

viaiTunes 7

Innovate...



Official tourist-site about Copenhagen - Windows Internet Explorer

wi, visitcopenhagen, com)green ﬂ

es Tools Help

hagen - Official bourist-site about Copen, .. ] l

tourist =~ meetings & conventions = cruise ' press ' travel trade green  web tv

VISITCOPENHAGEN.COM

THE OFFICIAL TOURISM SITE OF COPENHAGEN AND THE SURROUNDING AREA

green, |
copenhagen

Sl
Green initiatives

What makes the city of
Copenhagen green.

# CO2 newtral in 2025
» Bike city
# What you can do

Green tourist

Howto be a green tourist
in Copenhagen.

¥ Green restaurants
» Green shopping
# Green transportation

Copenhagen calling - what's on?

Click on a date to see evenis

+ February 2011 *

Plan your visit

Arcommedation, trawvel
and sightseeing.

# Online hotel booking
» Green hotels
» Save with CPHCARD

Green city

Royal family goes grean

17. december 2009

The Danish royal family is actively
envolved in the fight against climate

change.

Greenest city in Europe

09. december 2009

Copenhagen tops the Eurcpean Green City
Index by Siemens.

COP15 in numbers

20. november 2009

The Climate Summit in Bella Center in
Copenhagen is not just one of the biggest
conferences ever to be held by the UN - it
iz also the biggest ever event for Bella
Center.

Art lights up Copenhagen

30. november 2009

Imagine landing in Copenhagen Airport
getting greeted by a 145 metre tzll screen
showing spectacular installations...

COP15 - now also on mobile phones

18. november 2009

Get infermation of the summit on your
mobile phone during COPLS.

The Waorld's Greatast Dabata in
Copenhagen



3 % off
Masterbill




