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The Algarve:
The best kind of incentive.

It has been clearly shown that the optimism of a group of workers is reflec-
ted in their increased productivity. What remains for you to discover, as you
unfold the secrets of the many different landscapes to be found in the
region, is that the Algarve has had a direct impact on the outlook of a
number of companies and industries who have held business events in the
region.

Forget conferences, incentive meetings or business meetings held in small
rooms in the midst of grey industrial areas. Trust the people who know how
to host business tourism and have an array of original and suitably equip-
ped infrastructures on offer.

The Algarve benefits from good road, rail and air links with a large number
of European capitals. It has annual temperatures in winter of around 15°
C/59° F and an extensive supply of four and five star hotel accommodation,
as well as other venues suitable to host a variety of events.

The region’s unique venues include: The Roman auditorium in Sitio das
Fontes, the arcades of the Municipal Museum of Faro, and the fort in Sagres
in the far southwest of Portugal or, if you wish to put history aside and try
out a more modern alternative, the Conference Centre in Arade or the
Portimao Arena are the perfect venues for you.

And, between appointments, there is a world of teambuilding activities to
choose from including eco-adventures, panoramic walks, nautical sports,
cruises, workshops, an adrenalin-filled drive around the Algarve’s Autodro-
me or even a unique opportunity to fly your own plane!

It is no accident that the Algarve is becoming increasingly popular as a
business tourism destination, made possible by the perfect balance of
business and pleasure that it offers.

www.visitalgarve.pt
www.algarvepromotion.pt
www.algarveconvention.com



